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Abstract: This study presents a hybrid fuzzy technique for order preference by similarity of the
ideal solution (TOPSIS) method (FTOPSIS) to analyze the coverage of a hypothetical EU ecolabel for
fishery and aquaculture products (FAPs) by integrating a synthetic indicator to determine the level
of acceptance for the inclusion of different types of information apart from environmental issues,
considering different stakeholders and other segments of analysis. Data were obtained from a public
consultation of the EU on “ecolabels for FAPs”. The results indicate that ecolabels should not only
include environmental issues but also other types of information, with social and ethical issues being
the most relevant, followed by animal welfare issues, health and safety issues and food quality issues.
The findings also show that consumers, producers and stakeholders who are more interventionist and
support the fact that public bodies and governments should be involved in the control of eco-labeling
are more accepting of including additional information apart from environmental issues. Synthetic
indicators (SIs) have also been found to be mostly inelastic, except for the owners of ecolabels on
social and ethical issues. The implications of the future implementation of the EU ecolabel for FAPs
are discussed based on the findings.
Keywords: fuzzy logic; triangular fuzzy numbers; FTOPSIS; fishery and aquaculture products
(FAPs); ecolabels
1. Introduction
The EU is the world’s leading nominal trader for fishery and aquaculture products
(FAPs) [1]. In addition, the EU has a higher average per capita consumption (24.33 kg) [2]
than the global average (20.3 kg) [1]. In light of this value, EU regulations such as the Com-
mon Market Organization (CMO) have become important tools for the proper functioning
of the market and industry [3].
The CMO ensures that the information that consumers receive from FAPs sold in
the European Union is of the expected quality, regardless of the origin of the product [4].
The CMO is currently ruled by the EU regulation 1379/2013, which provides mandatory
information on the labeling of FAPs and other aspects [3]. The regulation also includes a
list of voluntary data that can be incorporated into the FAPs, including information on the
environmental, ethical or social aspects of products, information on production techniques
and practices and other types of information [5]. Furthermore, the EU regulation 1379/2013
requires the EU Commission to submit a report on the feasibility of a union-wide FAP
eco-labeling scheme [6].
Food labeling is an important feature for consumers to obtain information on the
products of the market and allows them to improve their knowledge and interest in seafood
and can have a significant impact on food choice [7]. Ecolabels are based on approval seals
for products that are considered to have less environmental impacts than functionally or
competitively similar products [8]. Furthermore, ecolabels provide both private benefits
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(e.g., taste, freshness and health) that can be easily internalized by consumers and public
benefits or externalities that consumers cannot fully benefit from (e.g., environmental
sustainability and fair employment practices) [9]. In the case of externalities or public
goods’ dimensions, the main benefits can be associated with social, ethical or animal
welfare issues rather than environmental issues.
According to the United Nations Conference on Trade and Development [10], ecolabels
are characterized as being voluntary and based on criteria established by a third-party
scheme. The determination of criteria and the selection of product categories shall be
carried out by independent experts who consider a variety of interest groups and technical
inputs. The information shall be made available to the public and needs to be transparent
and credible. Products that meet the criteria may use the eco-logo for a fixed period of time
after fees payment and application costs.
Since the 1990s, several eco-labeling schemes for fisheries have been developed in
response to public and non-governmental organizations’ (NGOs) concerns about the
sustainability of fish stocks, the direct impact of fisheries on other species and the indirect
impact of fisheries on marine habitats [11]. These eco-labeling schemes aim to differentiate
products based on their environmental impact, thus enabling consumers to make informed
purchasing decisions. Eco-labeling schemes are also designed to encourage industries to
adopt better practices alongside or without effective regulation.
As said, the EU Commission was obliged to submit a report on the feasibility of a
union-wide FAP eco-labeling scheme. To that end, a public questionnaire was developed,
among different aspects, to know what type of information apart from environmental issues
should be included if the EU created its own fisheries and aquaculture EU ecolabel [6]. An
integrated EU ecolabel for fisheries and aquaculture products might be a good alternative to
surpass certain issues of current private eco-labeling schemes that have been questioned in
the literature, such as their high volume of available options with conflicting messages that
undermine their effectiveness [12], the anti-competitiveness environment that they might
generate if some firms are capable of exerting market power [13], their lack of effectiveness
and rigor [14], their inability to promote consumer demand [12] or their inability to pursue
significant environmental change [15].
The present investigation uses a hybrid fuzzy technique for order preference by
similarity of the ideal solution (TOPSIS) methodology (FTOPSIS) to analyze the coverage
of a hypothetical EU ecolabel for FAPs based on the mentioned public consultation and it
extends the previous research in two important aspects: (1) using a synthetic indicator, it
identifies the differences of opinions on the level of acceptance for the inclusion of different
issues in an EU ecolabel for FAPs, considering various types of stakeholders and segments
of the sample according to their opinion on whether public bodies/governments should
be involved in the control of ecolabels (governmental intervention segments); and (2) it
estimates the elasticities related to the synthetic acceptance indicator for each stakeholder
and governmental intervention segment to discuss some policy implications based on
the results.
Thus, the present investigation sets out three main objectives: (1) to extend the current
literature proposing a methodology that jointly analyzes the importance of including
different types of information in a hypothetical ecolabel for FAPs; (2) to compare the values
of the synthetic indicator by type of stakeholder and by respondents’ opinions on whether
public bodies/governments should be involved in the control of ecolabels; (3) to determine
the sensitivity of the synthetic indicator for each group of interest with respect to each type
of information apart from environmental issues (animal welfare, health and safety, food
quality and social–ethical issues) included in the ecolabel scheme.
To our knowledge, this study contributes to the eco-labeling literature in two important
aspects that have not been analyzed up to now. First, it is an attempt to provide more
insights on a topic that has not been analyzed at the EU scale. Second, two important
segmentation variables are selected to analyze the main results regarding the level of
acceptance for the inclusion of different types of information apart from environmental
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issues in the ecolabels: stakeholder type and the support of the respondents to the fact that
public bodies and government should be more involved in the control of eco-labeling.
The rest of the paper is organized as follows: Section 2 presents the relevant literature
review of ecolabels highlighting more features on FAPs; Section 3 details the data used
for the estimation of the synthetic indicators and the elasticities; Section 4 describes the
proposed methodology; Section 5 describes the main results based on the application of
the methodology; Section 6 discusses the results and Section 7 offers some conclusions.
2. Literature Review
According to our literature review, there seems to be no evidence of studies assessing
the possible creation or consideration of an ecolabel for FAPs that can be implemented
for the entire EU, apart from a report that was constructed based on the same public
consultation assessed in the present investigation [16]. However, the report focuses neither
enough on the issues that should be assessed in the ecolabel nor on the differences of
opinions between different segments about them.
In contrast, the literature is rich in assessing the impacts and importance of ecolabels
and the different types of information that might be included. Nevertheless, most of the
investigations are focused on the perspectives of consumers, assessing their preference for
the different types of labels; meanwhile, other stakeholders are basically ignored in the
literature. The scale of the studies is also very limited as most of the studies only analyze
one country or, in the best of the cases, a small group of European countries.
Taking into consideration the limitations discussed above, this section presents the
main findings on the different issues assessed by FAP ecolabels, subdivided according to
the type of information included in the ecolabels (environmental, animal welfare, health
and safety, food quality and ethical issues).
2.1. Environmental Issues
Consumers in Europe are deeply concerned about the environmental impact of both
caught and farmed fish [17]. It is, therefore, not surprising that the environmental condi-
tions of FAPs are important to consumers’ choices. In fact, a study found that consumers
preferred wild-caught products to farmed products because the latter group have a negative
environmental impact and are of a lower quality in comparison [18].
Moreover, the environmental concerns related to the products may also have an impact
on the frequency of consumption of FAPs. One investigation found that consumers who
care about the environment are more likely to consume oysters in Italy [19], while another
found that a higher concern about the environmental performance of the salmon farming
industry is related to a lower tendency to purchase salmon [20].
On the other hand, some studies highlight that consumers are willing to pay premiums
for products labeled with environmental advantages [21–26]. Two investigations found
that consumers in Norway were willing to pay a premium of around 15% for organic-
labeled salmon compared to conventional salmon with the same color; however, the
results show that the importance of this label is considerably low compared to salmon
color [24,25]. Another study found that consumers were willing to pay an average premium
of 21.5% for salmon and 26.8% for crab bearing a sustainable label, ensuring that the fish
population from which the seafood was harvested is healthy and sustainable and that
fisheries cause minimal environmental damage [21]. Moreover, two investigations highlight
that consumers are willing to pay premiums for lower levels of contamination, evidenced
in low levels of polychlorinated biphenyls [26] or the absence of Bisphenol A (plastic) [23].
In addition, some environmental labels refer to the certification of innovative produc-
tion practices that favor the environment such as Integrated Multi-Trophic Aquaculture
(IMTA), which is an alternative production method that includes a number of species com-
bined in the production process, offering a lower environmental impact through nutrient
cycling and natural filters, and may also have economic advantages [27]. Two investiga-
tions have shown that consumers are willing to pay more for sustainably produced fish
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based on IMTA: one in the UK, Italy, Israel and Norway for salmon and seabream [27] and
the other in Ireland for sustainable salmon [28].
2.2. Animal Welfare Issues
Animal welfare can be described as the lack of suffering in animals and focuses on
animals’ health and their needs [29]. Economic considerations and state regulations on fish
welfare have incorporated knowledge of fish behavior and ecology into the aquaculture
industry [30]. This has promoted research and development of better feed and nutrition
processes, prevention and elimination of conditions that contribute to marine lice infesta-
tion, other parasites and diseases and the pursuit of enhanced environments with reduced
stocking densities, the re-circulation of aquaculture systems and integrated multi-trophic
aquaculture. On the contrary, there is almost no consideration of the welfare of fish in
capture fisheries, probably because there are fewer welfare regulations for wild fish and
less scientific attention compared to farmed fish. An example can be found in the manner
in which fisheries typically kill their caught fish, which are asphyxiated or gutted while
alive on board fishing vessels, before being transported for processing [31].
In the literature, several studies have studied the possible acceptance of animal welfare
labels and claims [24,25,32,33]. In Norway, two studies identified a preference and higher
willingness to pay (WTP) for animal welfare-labeled salmon (Freedom Food salmon)
compared to conventional salmon with the same color [24,25]. However, the effect of
the color completely outweighed the effect of the label. Similarly, another investigation
asked consumers from different European countries regarding additional WTP for different
sustainability claims related to seafood [33]. Higher animal welfare standard-related WTP
was observed in Finland, Spain, the UK, Germany and Italy, and in these last two countries,
the figures were even greater than for other types of information provided such as locally,
organically and sustainably produced. In addition, a different investigation determined
that fish welfare information increased the preference and value of organic-labeled farmed
trout products in Germany [32].
In addition, in the same context, unintentional capture of non-target species (by-catch)
such as marine mammals and sea turtles is a major concern in fisheries’ management. An
investigation included the hypothetical label “turtle safe” in a discrete choice experiment
(DCE) with a label indicating that the fish had been harvested by fisheries with highly
strict controls to prevent by-catch of sea turtles, finding that consumers were willing
to pay a premium of around 31.3% of the average price for tuna carrying that label in
Hawaii (US) [34]. Similarly, a DCE for tuna in Mexico found that consumers who had
been informed about the “dolphin-safe” ecolabel were more eager to consume canned
tuna [35]. Another study found that the by-catch concern can be overcome or mitigated by
the introduction of special fishing gear and methods [36].
2.3. Health and Safety Issues
2.3.1. Health Issues
A study in British Columbia (Canada) found that consumers who purchase seafood
because of its health and nutritional benefits tend to consume seafood more frequently [37].
While these benefits may correspond to different aspects, a different investigation found
that in a focus group of European countries (France, Italy, Germany, Greece, Norway,
Spain and the UK), almost a third of the discussions towards the health benefits of fish
consumption focused on the benefits of Omega 3 [17].
Some studies highlight that consumers are willing to pay premiums for seafood prod-
ucts including labels or claims supporting health benefits associated with Omega 3 [26,38,39].
An investigation found that Canadian consumers were willing to pay premiums for farmed
salmon products with increased Omega 3 rather than for products which reduced local
or global impacts, suggesting that health benefits were considered more relevant than
the environmental performance of the production process, as in this case, the benefits
are clearly internalized [26]. Nevertheless, in general, attributes associated to decreased
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levels of contamination or the origin of the product were ranked higher than the health
benefits. Similarly, a different study found that consumers were willing to pay a premium
for seabream that includes a natural Omega 3 claim; however, other attributes such as
the origin, the harvest method (wild or farmed) and the sustainability claim were more
important [39]. Interestingly, there were differences when the authors applied the same
experiment to retailers, which evidenced that consumers and retailers could value the
importance of attributes differently. Moreover, for amberjack in the European context
(including Germany, France, Italy, Spain and the UK), another study found that consumers
were willing to pay premiums for nutrition claims related to Omega 3 richness and health
claims for improved heart function [38]. However, these factors were less valued than
others such as the origin, price and the Aquaculture Stewardship Council (ASC) ecolabel.
Moreover, the literature also highlights the preference for other health benefits different
from those related to Omega 3. For canned tuna in the US, an investigation found that
a heart-healthy label certified by the American heart association had a higher WTP than
the Marine Stewardship Council (MSC) ecolabel and a Bisphenol A (BPA) free product
label [23]. In addition, in the southern region of the US, a different study found that parents
with children are willing to pay premiums for nutritional and health claims associated to
seafood, with nutritional information being more relevant [40]. Curiously, the study also
determined that providing the nutrition and health benefits information together did not
increase the marginal willingness to pay for seafood products more than providing the
information of health benefits or nutrition on its own.
2.3.2. Safety Issues
Consumption patterns may be affected by consumers’ opinions on the safety of
products. In South Korea, for live fish, an investigation found that consumers with higher
consumption frequencies usually consider safety to be a more relevant factor than the
price [41]. In Italy, for oysters, a different study found that consumers with specific
expertise in judging the safety of oysters tend to eat them just at home, while consumers
who are concerned about the safety of the product prefer to consume it more often outside
the home [19].
Moreover, some studies indicate that consumers are willing to pay premiums for
improved safety products [21,42,43]. For the salmon industry in Canada, it was found that
consumers welcomed the proposal to use the traceability method and quality control sys-
tems for safety reasons, even though they may increase the cost of the product [42]. A study
in the US for shrimp and imported tilapia from China determined that consumers were
willing to pay the highest premium for enhanced food safety followed by the non-antibiotic
use and environmentally friendly production methods [43]. A different investigation in
Portland (US) for crab and salmon found that amongst four labels related to safety, eco-
labeling, quality and local products, the safety label that meets the US Food and Drug
Administration (US FDA) standards and that declares that the seafood is low in mercury
and other contaminants was ranked third, and they also identified that women had stronger
preferences for safety labels [21].
2.4. Food Quality Issues
In the literature, a DCE that took place in the UK found that the quality certification
attribute for seafood products was the most important factor alongside the sustainability
label and surpassed other important attributes such as origin and mode of production [44].
On the contrary, in the US, for salmon, another study included a premium quality certifica-
tion that stated that the product had received premium handling and that it was extremely
fresh and found that this label was the least important of all the labels included in the
experiment such as safety, ecolabels and local products [21].
Moreover, the food quality of the products is sometimes evaluated through the sensory
qualities of the product, including taste, smell and appearance. A study determined that
the most important factors affecting the decision to purchase seafood were those related
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to the sensory quality of the product [37]. Another investigation also found that regular
consumers of fish and shrimp in France consider important the sensory quality of the
products [45]. On the other hand, a different study found that in Belgium, taste and health
are the most important drivers for the attitude to eat fish, which is directly correlated to the
frequency of fish consumption [46].
2.5. Social and Ethical Issues
Seafood consumers usually attach secondary importance to social and ethical issues
over other attributes. An investigation in the US that included a DCE in which social
sustainability was represented by two labels: a label that promotes community and another
label that certifies opportunities for fishers to increase their participation in decisions,
as well as fair distributions of profits that benefit coastal communities [47]. The results
indicate that the WTP for social benefits was the lowest and that consumers usually have a
high degree of overlap between the social benefits and those from locally sourced seafood,
which suggested that there is a need for education about social problems of fisheries. In
Germany, another investigation included a fictitious fairtrade claim as a separate attribute
from the sustainability certification attribute in a DCE, finding that generic fair trade had a
positive impact on purchasing choices, and consumers were willing to pay premiums for it,
even though they were willing to pay more for certifications such as ASC and Naturland,
which focus more on environmental aspects [48].
On the contrary, in the case of coffee in the US, a study found that social/ethical
benefits were valued higher than environmental benefits, as there was a higher WTP esti-
mate for the fairtrade program (fair opportunities for producers of developing countries),
followed by shade-grown (conservation of the habitat of birds and wildlife) and, finally,
organic coffee (environmental benefits) [49].
Moreover, in Belgium, a study found that although consumers rate fish sustainability
and ethics as very important, it was not correlated with their patterns of consumption or
attitudes towards eating fish [50]. However, consumers refused to eat wild fish because of
sustainability and ethical concerns.
3. Data
The database used for this investigation is based on a public consultation on options
for an EU ecolabel for FAPs [51], executed by the European Commission between April
30 and 1 July 2015. This consultation contributed to a feasibility report on options for
a union-wide ecolabel scheme for FAPs looking to understand opinions on the impacts
and issues from different stakeholder groups, following a commitment acquired by the
commission in the regulation on a Common Market Organization for FAPs (CMO, Reg. EU
1379/2013). The final sample consisted of 433 individuals surveyed, mainly from different
European countries, representing different stakeholders such as consumers (individual or
group), ecolabel owners, producers (individual fish farmer, fishery/aquaculture company
or producer organization), retailers and public organizations (government, public, non-
governmental organization or research). Out of the 433 surveys, only 407 were used for
our analysis because the remaining lacked essential information.
At the public consultation, there was a module asking for the level of acceptance (from
1 to 5) to include different types of information in an EU ecolabel for FAPs (Table 1). The
responses to this question were the basis for constructing the triangular fuzzy numbers,
while the socio-demographic characteristics of the respondents (Table 2) were used to
distinguish the different segments and groups.
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Table 1. Coverage of the EU ecolabel system in fishery and aquaculture products (FAPs).
If the EU Created Its Own Fisheries and Aquaculture Ecolabel, What Should the Scope of the
Ecolabel Include (in Addition to Environmental Standards)?
Please Indicate How Strongly You Agree or Disagree with the Following Statements:
A1: An EU ecolabel should be limited to environmental issues only 1 2 3 4 5
A2: An EU ecolabel should include social and ethical issues 1 2 3 4 5
A3: An EU ecolabel should include food quality issues 1 2 3 4 5
A4: An EU ecolabel should include health and safety issues 1 2 3 4 5
A5: An EU ecolabel should include animal welfare issues 1 2 3 4 5
1. Strongly disagree. 2. Disagree. 3. Do not know. 4. Agree. 5 Strongly agree.
Source: [51].
Table 2. Socio-demographic characteristics of the respondents.














Ecolabel owner 10 2.46
Producers 62 15.23








Do not know 59 14.50
Yes 271 66.58
The survey was an Internet-based public consultation not considering any type of
sample representativeness, methodology or control. The public consultation was widely
publicized, but respondents chose to participate without any further prerogative than
interest in the FAP ecolabels framework in the EU. For that reason, the results do not
necessarily reflect the opinions of EU citizens, but rather the views of those who were
interested in the consultation [6].
4. Methodology
The methodology is derived from a hybrid approach based on Fuzzy Set Theory (FST)
and techniques for order preference by similarity of the ideal solution (TOPSIS). TOPSIS
techniques are considered appropriate tools to handle different decision-making processes
and they are especially attractive when respondents make choices with multiple attributes
in consideration [52]. Moreover, the essence of the human ambiguity judgement when
dealing with multidimensional attributes can be captured by fuzzy methods [53], which is
an important task when using Likert scales based on linguistic terms. The hybrid fuzzy
TOPSIS method developed in the study has demonstrated to be a more effective tool than
other statistical methods based on averages and other multi-criteria methods not only
to deal with the uncertainty associated to the Likert scales but also to provide synthetic
indicators and elasticity values [54].
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The dataset used for the methodology consists of the level of acceptance to include
certain types of information in an EU ecolabel (environmental only, social and ethical, food
quality, health and safety or animal welfare, apart from environmental). The answers to
the level of acceptance expressed by respondents were based on a five-point Likert scale
according to (I strongly disagree (1); I disagree (2); I do not know (3); I agree (4); I strongly
agree (5)). Likert scales, as other qualitative semantic scales used in social sciences, provide
uncertain and vague information which is not appropriate for quantitative analysis. For
that reason, FST has become a good alternative to cope with this type of information—
more than other traditional methods [55,56]. Table 3 shows how the raw information of
the dataset is transformed into the form of triangular fuzzy numbers (TFNs) as a good
alternative for handling this vague information. The TFNs consist of three parameters (a,
b, c), with b being the most likely value and a and c being the minimum and maximum
values, respectively. Thus, the first step in the methodology was to transform the responses
into TFNs according to the default values shown in the table.
Table 3. Triangular fuzzy numbers. Default values of linguistic terms.
Linguistic Terms Fuzzy Number
I strongly disagree (1) (0, 0, 30)
I disagree (2) (20, 30, 40)
I do not know (3) (30, 50, 70)
I agree (4) (60, 70, 80)
I strongly agree (5) (70, 100, 100)
Source: Own elaboration.
Then, in the second step, mean TFNs were calculated for each segment of analysis,
which covers diverse segmentation variables p (country, opinion on governmental interven-
tion, firm size and stakeholders) and various categories s that correspond to each of them
(e.g., Cyprus or Bulgaria for the country; and consumers or producers for the stakeholders’
segments). Moreover, the mean TFNs were calculated separately according to the type of
information q that should be included in the EU ecolabel for FAPs (e.g., environmental
issues only, social and ethical issues apart from environmental issues, animal welfare issues
apart from environmental issues, etc.). In this context, the mean TFN (
∼
A) for a category s
that corresponds to the segmentation variable p and is related to an issue q can be calculated
as the mean of the TFN responses of the individuals 1 to n that are a part of that particular
segment of analysis, as shown in Equation (1).
∼



















where s: 1, . . . , s; p: 1, . . . , p and q: 1, . . . , q.
In the third step, we clarified the TFN information matrix obtained in the previous
step through a defuzzification process that transforms each of the elements of the matrix
into crisp values (CVs). The CVs were calculated according to Equation (2) for simplicity
and objectivity [57] and indicate the level of acceptance for the inclusion of a particular
issue q in a hypothetical EU ecolabel by each category s that belongs to a segment p.
CVs,p,q =
as,p,q + 2 × bs,p,q + cs,p,q
4
(2)
where s: 1, . . . , s; p: 1, . . . , p and q: 1, . . . , q.
The fourth step consisted of determining the ideal (CV+q ) and negative ideal (CV−q )
solutions per issue q, as the maximum and minimum CVs of all the segments of analysis,
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as shown in Equation (3). While the ideal solution maximizes the level of acceptance on
the inclusion of each particular issue q, the negative ideal solution minimizes it.
CVq =
{
CV1,1,q, . . . , CVs,p,q
}
where
CV+q = maxq (CVq) and CV
−
q = minq (CVq) (3)
where s: 1, . . . , s; p: 1, . . . , p and q: 1, . . . , q.
The fifth step, as shown in Equation (4), was to calculate the Euclidean distances of
each category s of the segment of analysis p with respect to the ideal solutions. Because
q = 1 represents the inclusion of environmental issues only, the CVs associated with it were
not considered in the estimation of the synthetic indicator (SI). This way, the SI represents
the level of acceptance for the inclusion of other issues apart from the environmental issues
in the EU ecolabel; thus, a value closer to 1 would indicate a higher acceptance to include
more issues apart from the environmental issues in the ecolabel for that segment of analysis,
while the values closer to 0 indicate the opposite. The estimation of these SIs by segment
of analysis was the sixth step of the methodology and was carried out using Equation (5),





2 and d−s,p =
√√√√ q∑
q=2
(CVs,p,q − CV−q )
2 (4)





where s: 1, . . . , s and p: 1, . . . , p.
The seventh step involved the estimation of the elasticities per segment of analysis of
the SIs towards percentual changes in the response given for each issue A (Equation (6)).
This information allows the understanding of how a percentage change in each of the





where s: 1, . . . , s; p: 1, . . . , p and q: 1, . . . , q.
5. Results
The methodology was applied to determine the level of acceptance for the inclusion
of different issues in a hypothetical EU ecolabel for FAPs, as well as to prioritize them
in terms of acceptance for inclusion. After the application of the first three steps of the
methodology, we obtained the mean CVs for each type of information and segment of
analysis. Table 4 presents the TFNs and the CVs for the total of the sample and the
governmental intervention segments, while Table 5 presents the same information for
the stakeholders’ segments. The results indicate that in all cases, the lowest value was
assigned to include only environmental issues in the ecolabels, indicating that ecolabels
should include not exclusively environmental issues but also other types of information.
Amongst them, the most important for the total of the sample surveyed was social and
ethical issues, followed, in order, by animal welfare issues, health and safety issues and
food quality issues.
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Table 4. Triangular fuzzy numbers (TFNs) and crisp values (CVs). Total and governmental intervention segments of analysis.
Attributes
Total Gov. Intervention (No) Gov. Intervention (DK) Gov. Intervention (Yes)
TFN CV TFN CV TFN CV TFN CV
Only environmental issues (30.76, 42.80, 57.27) 43.41 (27.14, 38.44, 54.81) 39.71 (28.14, 40.17, 57.29) 41.44 (32.36, 44.61, 57.97) 44.89
Social and ethical issues apart from
environmental issues (50.00, 66.29, 76.90) 64.87 (40.39, 54.81, 68.83) 54.71 (45.25, 61.69, 74.58) 60.81 (53.76, 70.55, 79.70) 68.64
Food quality issues apart from
environmental issues (43.39, 58.38, 70.05) 57.55 (32.99, 46.36, 62.08) 46.95 (38.31, 51.69, 66.10) 51.95 (47.45, 63.25, 73.17) 61.78
Health and safety issues apart from
environmental issues (45.09, 60.27, 71.62) 59.31 (35.71, 49.87, 64.42) 49.97 (39.66, 54.75, 68.81) 54.49 (48.93, 64.43, 74.28) 63.02
Animal welfare issues apart from
environmental issues (46.83, 63.29, 74.52) 61.98 (39.22, 54.55, 68.70) 54.25 (40.34, 56.61, 70.34) 55.97 (50.41, 67.23, 77.08) 65.49
Source: Own elaboration.
Table 5. TFNs and crisp values. Stakeholders’ segments of analysis.
Attributes
Consumers Ecolabel Owners Producers Retailers or Suppliers Gov./Public/Research
TFN CV TFN CV TFN CV TFN CV TFN CV
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Moreover, all the governmental intervention segments assigned the same rank of
importance to the different issues as the total sample according to the CVs. Similarly, for
the stakeholders’ segments, we found that consumers, ecolabel owners, retailers or suppli-
ers and organizations (government, public, non-governmental organization or research)
assigned the same rank of importance to the different issues as the total sample; however,
producers ranked them differently, with the most important issues being health and safety,
followed very closely by food quality issues. This result has shown that the producers
are the stakeholders who valued the relative importance of some types of information
more differently.
In addition to what was previously discussed, it is important to consider that despite
the fact that most of the analyzed segments shared the same ranking of issues, the distances
between them could vary, indicating a high heterogeneity in the level of acceptance on the
inclusion or not of different issues apart from environmental issues.
In the fourth step, we calculated the ideal and negative ideal solutions and the respec-
tive percentage of variation between them for each of the issues, as can be seen in Table 6.
Ideal and negative ideal solutions indicate which segment of analysis has given the most
and least importance to the issues, while the percentage of variation is a measure of the
heterogeneity between opinions on the possible inclusion of issues for the EU ecolabel. The
findings indicate that in general, the level of acceptance to include particular issues in an
ecolabel are highly heterogeneous, with more than 200% of percentage variation between
ideal solutions, but in particular, the inclusion of only environmental issues varied up
to 983% between the ideal and negative ideal solutions, which reaffirms that the biggest
decision for the implementation of the ecolabel would be whether or not to just consider
only environmental issues, which is common in current eco-labeling schemes, or, on the
contrary, whether it should add other issues apart from the environmental issues.
Table 6. Coverage of the EU ecolabels. Ideal solutions.
Attributes Positive Segment Negative Segment Perc.Variation
Only environmental issues 81.25 Croatia 7.50 Bulgaria 983%
Social and ethical issues apart from
environmental issues 92.50 Cyprus 30.00 Estonia 208%
Food quality issues apart from
environmental issues 92.50 Cyprus 28.75 Ecolabel owner 222%
Health and safety issues apart from
environmental issues 92.50 Cyprus 30.00 Estonia 208%
Animal welfare issues apart from
environmental issues 92.50 Bulgaria 30.00 Luxembourg 208%
Source: Own elaboration.
An interesting fact that can be highlighted from the results of Table 6 is that most of
the segments of the ideal solutions are obtained at the country level, with the exception of
the ecolabel owners that appear in only one component. A word of caution is needed here
as some countries are only represented by a very limited number of respondents. Thus, the
commented results of the table are made for a description of the figures that will be used in
the subsequent steps of the model. Cyprus has been found to have the highest valuation for
the inclusion of social and ethical, food quality and health and safety issues, while Bulgaria
has been identified for animal welfare issues. In addition, Croatian citizens are the segment
of analysis that contend the most that ecolabels should only cover environmental issues,
while Bulgarians are the segment of analysis that least accept the inclusion of that type of
issue. Estonian stakeholders are the segment of analysis that assigned the lowest valuation
to the inclusion of social and ethical issues as well as health and safety issues, while those
from Luxembourg assigned the lowest valuation to animal welfare. Curiously, ecolabel
owners are the segment of analysis that assigned the lowest valuation to the inclusion of
food quality issues in the ecolabel.
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Following the implementation of steps 5 and 6, the SIs were calculated and are
shown in Figure 1 for the total sample, the governmental intervention segments and the
stakeholders segments. The results show that citizens who consider that public bodies and
governments should be more involved in the control of eco-labeling accept more to include
issues that are different from environmental issues than those who do not or who do not
know. Similarly, from the group of stakeholders, producers and consumers have higher
SIs. On the other hand, ecolabel owners are the group of stakeholders that least accept
inclusion of other types of information apart from environmental issues.
Figure 1. Level of acceptance for the inclusion of additional issues apart from environmental ones on a hypothetical EU
ecolabel for the different segments of analysis.
Finally, for the last step, we calculated the elasticities of the SIs (Table 7). The general
results indicate that the SIs are mostly inelastic with respect to all the issues and segments
of analysis, except for the owners of ecolabels on social and ethical issues, which was the
highest value of elasticity in all segments of analysis. In addition, the lowest elasticity
value was obtained for ecolabel owners regarding food quality issues.
For the total sample and most of the analyzed segments of analysis, the higher elastic-
ities were related to social and ethical issues, with the exception of producers who have
higher sensitivity towards the inclusion of food quality issues. On the other hand, the
lowest elasticity value for the total sample and most of the analyzed segments was related
to food quality issues, while for consumers, food quality issues and health and safety issues
had similar elasticity values. Besides, the lowest elasticity value for producers was related
to animal welfare issues.
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Table 7. Elasticity values of the level of acceptance for the inclusion of additional issues apart from environmental ones on a hypothetical EU ecolabel for fishery and aquaculture products
(FAPs). Total, governmental intervention and stakeholders segments of analysis.
Attributes Total











Social and ethical issues
apart from environmental
issues
0.5139 0.6560 0.6031 0.4709 0.4912 1.4776 0.4550 0.5448 0.5547
Food quality issues apart
from environmental issues 0.4639 0.4947 0.4812 0.4530 0.4533 0.1312 0.4761 0.4609 0.4540
Health and safety issues
apart from environmental
issues
0.4689 0.5419 0.5047 0.4509 0.4532 0.6309 0.4687 0.4696 0.4716
Animal welfare issues apart
from environmental issues 0.4905 0.6446 0.5271 0.4601 0.4770 0.7664 0.4446 0.5303 0.5109
Source: Own elaboration.
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6. Discussion
The main outcome of the investigation is that the majority of all the analyzed segments
consider that FAP ecolabels in the EU should not only include environmental issues, but
also other types of information. For the majority of the segments of analysis considered, the
highest valued issue different from the environmental type was social and ethical issues.
The result contrasts with those obtained from an extensive review of fisheries/aquaculture
ecolabel schemes which found that only a small number deal directly with social issues, and
even those schemes that include this type of information with some policy statements and
general principles which mention social issues unanimously give far more emphasis to the
environmental issues [58]. In fact, for example, the MSC ecolabel, which covers about 10%
of total seafood catch globally [23], strongly emphasizes environmental information over
social issues. In addition, another investigation contends that although it has been widely
accepted since the 1990s, sustainability is based on three pillars (economic, environmental
and social); in reality, the economic and environmental aspects have tended to dominate
the sustainable agenda and social aspects have been neglected [59].
Furthermore, progress in the ethics of seafood can be accomplished through gov-
ernment regulations and the participation and cooperation of the seafood industry and
civil society in establishing acceptable ethical standards and performance benchmarks [30].
Furthermore, ethical concerns for people, fish and the environment should be addressed
along the entire supply chain of seafood goods, considering that focusing only on growing
seafood production systems to tackle global food security could miss food ethics concerns
in parts of the logistics chain [30].
Moreover, we also found that for the majority of the segments of analysis considered,
the second-highest valued issue other than the environmental type was animal welfare
issues. The progress of animal welfare for fish can be accomplished by adopting the five
freedoms that should be respected by those who manage farm animals in order to promote
animal welfare and to avoid animal suffering [60]. The five freedoms consist of freedom
from hunger and thirst, freedom from discomfort, freedom from pain, injury and disease,
freedom to express normal behavior and freedom from fear and distress. Furthermore,
an investigation found that according to the opinion of different stakeholders, the most
relevant elements that influence fish welfare are ensuring a good physiological condition
and good feed quality [61]. These two elements facilitate routine monitoring and a safe
stock density and are more relevant than other aspects such as husbandry practices, quality
of water and quality of the rearing environment.
Considering the preferences of consumers, which is the largest sample considered in
the survey, our findings of the higher importance of social and ethical issues and animal
welfare issues in comparison to health and safety and food quality issues is contrary to the
findings of a study in the analysis of the importance of different food shopping criteria in
Sheffield, England [62]. The authors found that attributes related to food quality and safety
were valued higher than animal welfare and fair trade (ethical issue). However, these
comparisons should be done carefully, as it should be noted that our study considers a
wider sample of countries apart from England and, most importantly, that the other study
focused on general food shopping and not on a specific type of products such as FAPs.
Along the same line, our finding that, for consumers, animal welfare issues are more im-
portant than health and safety issues contradicts the results of a systematic literature review
of studies assessing food label preferences or choices within the context of sustainable diets
for diverse food products that include seafood, which found that nutrition-related attributes
are preferred to social responsibility attributes related mainly to animal welfare [63].
Furthermore, it was found that the only group that evidenced a different ranking of
the issues in comparison to the total sample was the producers, whose elasticity values
indicated that health and safety and food quality issues were the most relevant. The
stakeholders’ differentiation in the importance of the issues to be included in the EU
ecolabels for FAPs indicates that there is an important mismatch between the preferences of
other stakeholders and producers that might end with sub-optimal eco-labeling if producers
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decide to label FAPs or not according to their preferences. The reasons for that are clear,
because if regulators decide, as expected, to place more emphasis on issues that were more
important for most of the analyzed segments, especially listening to consumers’ voices
(social, ethical and animal welfare), this action could reduce the interests of producers
to voluntarily adopt an ecolabel as their preferences are neglected or are less taken into
account. Therefore, the proponents of the ecolabel must analyze why the producers give
more importance to health and safety and food quality issues in order to propose actions
and strategies that might not lead producers to lose interest in the ecolabel. More consensus
is needed before a formal eco-labeling regulation can be established for FAPs in the EU.
Moreover, the results of the SIs evidence that amongst the different stakeholders,
consumers and producers are the segments of analysis which have higher values. Thus,
it indicates that these two groups of stakeholders accept most the inclusion of additional
information on the EU ecolabels, apart from environmental issues. Similarly, results also
show that SIs for the citizens who consider that ecolabels should be monitored through
public bodies and the government (public intervention) are higher than for those who do
not want or do not know if they want public intervention. The results suggest that govern-
mental trust could be a driver to include additional information apart from environmental
issues in the ecolabel, probably because citizens infer that ecolabels provide more credible
information when they are controlled by the government instead of being a simple market
mechanism transfer.
On the other hand, the low values of the SIs for those that consider that public
bodies/governments should not be involved in the control of the ecolabel and, especially,
for the ecolabels’ owners indicate a low acceptance for the inclusion of other issues apart
from environmental ones by them, which is aligned with the idea that these two groups
might not be so proactive with the benefits of providing additional information apart from
environmental issues. This may be due to several reasons: (1) they consider other issues
that were not considered in the analysis to be more important, (2) the inclusion of the
issues despite their importance might be non-appropriate for diverse reasons in certain
contexts or particular products of FAPs. Furthermore, for the ecolabel owners’ segment,
apart from the mentioned reasons, it may be that they have given less importance to some
of the issues because, as owners of ecolabels, they may judge issues more strictly based
on their previous experience and consider that other aspects can be more important for
ecolabels apart from the issues that they should consider—for example, the administrative
steps needed to establish such a scheme.
Considering that it was found that the SI of ecolabel owners was elastic on social
and ethical issues, ecolabel promoters should make efforts in convincing ecolabel owners
about the benefits of including these issues in the ecolabel, considering that achieving this
would increase their acceptance for the inclusion of additional information different from
environmental issues.
Finally, it is important to consider that the study is not exempt from limitations which
might represent risks in the interpretation of the results described previously and that
should be considered for improvement in future studies. First, it should be noted that
the data are based on a voluntary online questionnaire, which offers a lot less control
over the conditions in which the respondents answer the questions. Furthermore, the
survey design used for the questions does not allow to evaluate scenarios with different
types of issues simultaneously as a discrete choice experiment would, which would allow
reducing the risk of overrating some of the options presented. In addition, the differences
in the magnitude of the sample size per type of stakeholder are considerable, with groups
such as ecolabel owners just represented by 10 respondents, which represents a risk of
over-interpreting results with such a small sample for these under-represented groups.
7. Conclusions
This study presents a hybrid fuzzy method that analyzes the coverage of a hypothetical
EU ecolabel for fishery and aquaculture products (FAPs) by integrating a synthetic indicator
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that allows for determining different segments of analysis, the level of acceptance for the
inclusion of different types of information apart from environmental issues. The segments
of analysis considered were selected according to the different stakeholder groups and
whether the citizens do or do not agree with governmental eco-labeling control.
The results indicate that ecolabels should provide information not exclusively on
environmental issues but also on other types of information, of which social and ethical
issues are the most relevant, followed, in order, by animal welfare, health and safety and
food quality issues. Almost all the segments of analysis equally ranked the issues, with the
exception of producers. For this segment, it is more important to provide information on
health and safety and food quality issues. Moreover, the findings show that consumers,
producers and citizens who support the control of ecolabels by public bodies or govern-
ments have a higher level of acceptance to include other additional information apart from
environmental issues. The results indicate that the synthetic indicator is mostly inelastic
with respect to all the issues and segments of analysis, with the exception of the pair
ecolabel owners and social and ethical issues. On the other hand, the lowest elasticity value
was obtained on food quality issues for ecolabel owners.
The results of this investigation are based on the public consultation made in the Euro-
pean Union in which the respondents pointed out many concerns towards the proposition
of a new EU ecolabel. These concerns should be further analyzed in future investigations
that aim to guarantee the total success of a future EU ecolabel for FAPs. It is likely that the
origin of these concerns is due to the existing eco-labeling systems in use in the EU.
One of these concerns was related to the confusion that the term ecolabel might bring,
considering that according to regulation 834/2007, the abbreviation “eco” to food products
relates to organic production in certain member states [64]. In addition to this, a lack of
transparency in the market exists because consumers do not have enough knowledge
about the term [65]. Another concern that was highlighted is that a future EU ecolabel for
FAPs should be independently developed for different species of fishery and aquaculture
products considering the extreme differences that can exist between them. Finally, the most
important concern raised in the public consultation is that, as many citizens pointed out,
there are already many ecolabels on the market and that they do not see any benefit in
adding a new one given that it would create even more confusion for consumers, and there-
fore, they recommended, as a much better approach, to improve the existing regulations
on the current eco-labeling schemes. On the other hand, curiously, other citizens expressed
that it would be beneficial to add a label with EU standards that could help consumers to
reduce their confusion and the lack of credibility of the current market ecolabels.
Li [66] analyzed the eco-labeling competition issue theoretically through a dynamic
Bertrand duopoly in which two eco-labeling programs (sponsored by the industry or by
an environmental NGO) compete strategically in setting the ecolabel features. The author
found that competition between the programs may lead to the same high environmental
benefits in comparison to when only the NGO program exists, and that competition may
yield a higher social welfare.
Author Contributions: All of the authors contributed significantly to the research. The contributions
according to the CRediT taxonomy are: Conceptualization, J.C., J.C.M. and C.R.; methodology, J.C.,
J.C.M. and C.R.; software, J.C., J.C.M. and C.R.; validation, J.C.M. and C.R.; formal analysis, J.C.,
J.C.M. and C.R.; investigation, J.C., J.C.M. and C.R.; data curation, J.C., J.C.M. and C.R.; writing—
original draft preparation, J.C.; writing—review and editing, J.C.M. and C.R.; supervision, J.C.M. and
C.R. All authors have read and agreed to the published version of the manuscript.
Funding: This work is part of a project that has received funding from the European Union’s Horizon
2020 research and innovation programme under the Marie Skłodowska-Curie grant agreement
No. 766347.
Institutional Review Board Statement: Not applicable.
Informed Consent Statement: Not applicable.
Appl. Sci. 2021, 11, 112 17 of 19
Data Availability Statement: The data can be publicly accessed at https://ec.europa.eu/info/
consultations/eu-ecolabel-fishery-and-aquaculture-products_en.
Conflicts of Interest: The authors declare no conflict of interest. The funders had no role in the design
of the study; in the collection, analyses, or interpretation of data; in the writing of the manuscript, or
in the decision to publish the results.
References
1. FAO. FAO Yearbook. Fishery and Aquaculture Statistics 2016; Food and Agriculture Organization of the United Nations: Rome, Italy,
2018; ISBN 978-92-5-130636-9.
2. European Union. Special Eurobarometer 475: EU Consumer Habits Regarding Fishery and Aquaculture Products; Kantar Public:
Brussels, Belgium, 2018; ISBN 978-92-79-98186-9.
3. D’Amico, P.; Armani, A.; Gianfaldoni, D.; Guidi, A. New Provisions for the Labelling of Fishery and Aquaculture Products:
Difficulties in the Implementation of Regulation (EU) n. 1379/2013. Mar. Policy 2016, 71, 147–156. [CrossRef]
4. European Commission Market Organisation. Available online: https://ec.europa.eu/fisheries/cfp/market_en (accessed on 28
October 2020).
5. European Parliament Regulation (EU). No 1379/2013 of the European Parliament and of the Council of 11 December 2013 on the
Common Organisation of the Markets in Fishery and Aquaculture Products, Amending Council Regulations (EC) No 1184/2006
and (EC) No 1224/2009 and Repealing Council Regulation (EC) No 104/2000. Off. J. Eur. Union 2013, 354, 1–21.
6. European Commission Summary of the Public Consultation on an EU Ecolabel for Fishery and Aquaculture Products. Available
online: https://ec.europa.eu/info/sites/info/files/consultation-eu-ecolabel-for-fishery-aquaculture-products-summary_en_
0.pdf (accessed on 25 October 2020).
7. Conte, F.; Passantino, A.; Longo, S.; Voslářová, E. Consumers’ Attitude Towards Fish Meat. Ital. J. Food Saf. 2014, 3. [CrossRef]
8. Salzman, J. Environmental Labelling in OECD Countries; OECD: Paris, France, 1991; ISBN 978-92-64-13538-3.
9. Asche, F.; Larsen, T.A.; Smith, M.D.; Sogn-Grundvåg, G.; Young, J.A. Pricing of Eco-Labels with Retailer Heterogeneity. Food
Policy 2015, 53, 82–93. [CrossRef]
10. UNCTAD. Secretariat Eco-labelling and market opportunities for environmentally friendly products. In Proceedings of the
International Cooperation on Eco-Labelling and Eco-Certification Programmes and Market Opportunities for Environmentally
Friendly Products, 28 November 1994; Available online: http://digitallibrary.un.org/record/226746 (accessed on 22 October 2020).
11. Kirby, D.S.; Visser, C.; Hanich, Q. Assessment of Eco-Labelling Schemes for Pacific Tuna Fisheries. Mar. Policy 2014, 43, 132–142.
[CrossRef]
12. Washington, S.; Ababouch, L. Private Standards and Certification in Fisheries and Aquaculture; Food and Agriculture Organization of
the United Nations: Rome, Italy, 2011.
13. McCorriston, S. Why Should Imperfect Competition Matter to Agricultural Economists? Eur. Rev. Agric. Econ. 2002, 29, 349–371.
[CrossRef]
14. Christian, C.; Ainley, D.; Bailey, M.; Dayton, P.; Hocevar, J.; LeVine, M.; Nikoloyuk, J.; Nouvian, C.; Velarde, E.; Werner, R.; et al. A
Review of Formal Objections to Marine Stewardship Council Fisheries Certifications. Biol. Conserv. 2013, 161, 10–17. [CrossRef]
15. Jonell, M.; Phillips, M.; Rönnbäck, P.; Troell, M. Eco-Certification of Farmed Seafood: Will It Make a Difference? AMBIO 2013, 42,
659–674. [CrossRef]
16. European Commission. Feasibility Report on Options for an EU Ecolabel Scheme for Fishery and Aquaculture Products; MRAG: London,
UK, 2016. Available online: https://ec.europa.eu/fisheries/sites/fisheries/files/docs/body/feasibility-report-eu-ecolabel-
scheme-for-fishery-and-aquaculture-products_en.pdf (accessed on 17 December 2020).
17. Schlag, A.K.; Ystgaard, K. Europeans and Aquaculture: Perceived Differences between Wild and Farmed Fish. British Food J. 2013,
115, 209–222. [CrossRef]
18. Bronnmann, J.; Hoffmann, J. Consumer Preferences for Farmed and Ecolabeled Turbot: A North German Perspective. Aquacult.
Econ. Manag. 2018, 22, 342–361. [CrossRef]
19. Santeramo, F.G.; Carlucci, D.; De Devitiis, B.; Nardone, G.; Viscecchia, R. On Consumption Patterns in Oyster Markets: The Role
of Attitudes. Mar. Policy 2017, 79, 54–61. [CrossRef]
20. Whitmarsh, D.; Palmieri, M.G. Consumer Behaviour and Environmental Preferences: A Case Study of Scottish Salmon Aquacul-
ture. Aquac. Res. 2011, 42, 142–147. [CrossRef]
21. Fonner, R.; Sylvia, G. Willingness to Pay for Multiple Seafood Labels in a Niche Market. Mar. Resour. Econ. 2015, 30, 51–70.
[CrossRef]
22. Hynes, S.; Ravagnan, E.; Gjerstad, B. Do Concerns for the Environmental Credentials of Salmon Aquaculture Translate into WTP
a Price Premium for Sustainably Farmed Fish? A Contingent Valuation Study in Ireland and Norway. Aquacult. Int. 2019, 27,
1709–1723. [CrossRef]
23. Lim, K.H.; Hu, W.; Nayga, R.M. Is Marine Stewardship Council’s Ecolabel a Rising Tide for All? Consumers’ Willingness to Pay
for Origin-Differentiated Ecolabeled Canned Tuna. Mar. Policy 2018, 96, 18–26. [CrossRef]
24. Olesen, I.; Alfnes, F.; Røra, M.B.; Kolstad, K. Eliciting Consumers’ Willingness to Pay for Organic and Welfare-Labelled Salmon in
a Non-Hypothetical Choice Experiment. Livest. Sci. 2010, 127, 218–226. [CrossRef]
Appl. Sci. 2021, 11, 112 18 of 19
25. Olesen, I.; Alfnes, F.; Rørå, M.B.; Navrud, S.; Kolstad, K. Economic values of fish welfare and application of market experiments.
In Ethics and the Politics of Food: Preprints of the 6th Congress of the European Society for Agricultural and Food Ethics; Wageningen
Academic Publishers: Wageningen, The Netherlands, 2006; pp. 446–451.
26. Rudd, M.A.; Pelletier, N.; Tyedmers, P. Preferences for Health and Environmental Attributes of Farmed Salmon amongst Southern
Ontario Salmon Consumers. Aquac. Econ. Manag. 2011, 15, 18–45. [CrossRef]
27. Van Osch, S.; Hynes, S.; Freeman, S.; O’Higgins, T. Estimating the Public’s Preferences for Sustainable Aquaculture: A Country
Comparison. Sustainability 2019, 11, 569. [CrossRef]
28. Van Osch, S.; Hynes, S.; O’Higgins, T.; Hanley, N.; Campbell, D.; Freeman, S. Estimating the Irish Public’s Willingness to Pay for
More Sustainable Salmon Produced by Integrated Multi-Trophic Aquaculture. Mar. Policy 2017, 84, 220–227. [CrossRef]
29. Dawkins, M.S. The Science of Animal Suffering. Ethology 2008, 114, 937–945. [CrossRef]
30. Lam, M.E. Reconciling human well-being with fish welfare. In The Routledge Handbook of Animal Ethics; Routledge: London, UK,
2019; ISBN 978-1-351-60236-5.
31. Metcalfe, J.D. Welfare in Wild-Capture Marine Fisheries. J. Fish Biol. 2009, 75, 2855–2861. [CrossRef] [PubMed]
32. Ankamah-Yeboah, I.; Jacobsen, J.B.; Olsen, S.B.; Nielsen, M.; Nielsen, R. The Impact of Animal Welfare and Environmental
Information on the Choice of Organic Fish: An Empirical Investigation of German Trout Consumers. Mar. Resour. Econ. 2019, 34,
248–266. [CrossRef]
33. Zander, K.; Feucht, Y. Consumers’ Willingness to Pay for Sustainable Seafood Made in Europe. J. Int. Food Agribus. Mark. 2018, 30,
251–275. [CrossRef]
34. Davidson, K.; Pan, M.; Hu, W.; Poerwanto, D. Consumers’ Willingness to Pay for Aquaculture Fish Products Vs. Wild-Caught
Seafood – a Case Study in Hawaii. Aquac. Econ. Manag. 2012, 16, 136–154. [CrossRef]
35. Almendarez-Hernández, M.A.A.; Avilés-Polanco, G.; Beltrán-Morales, L.F.; Pérez-Ramirez, M.Y. Determinantes en el consumo de
atún en México aplicando modelos de elección ordenada. Interciencia 2017, 40, 390–396.
36. Gulbrandsen, L.H. Mark of Sustainability? Challenges for Fishery and Forestry Eco-Labeling. Environ. Sci. Policy Sustain. Dev.
2005, 47, 8–23. [CrossRef]
37. Murray, G.; Wolff, K.; Patterson, M. Why Eat Fish? Factors Influencing Seafood Consumer Choices in British Columbia, Canada.
Ocean Coast. Manag. 2017, 144, 16–22. [CrossRef]
38. Banovic, M.; Reinders, M.J.; Claret, A.; Guerrero, L.; Krystallis, A. A Cross-Cultural Perspective on Impact of Health and Nutrition
Claims, Country-of-Origin and Eco-Label on Consumer Choice of New Aquaculture Products. Food Res. Int. 2019, 123, 36–47.
[CrossRef]
39. Fernández-Polanco, J.; Loose, S.M.; Luna, L. Are Retailers’ Preferences for Seafood Attributes Predictive for Consumer Wants?
Results from a Choice Experiment for Seabream (Sparus Aurata). Aquac. Econ. Manag. 2013, 17, 103–122. [CrossRef]
40. Bi, X.; House, L.; Gao, Z. Impacts of Nutrition Information on Choices of Fresh Seafood Among Parents. Mar. Resour. Econ. 2016,
31, 355–372. [CrossRef]
41. Lee, M.-K.; Nam, J. The Determinants of Live Fish Consumption Frequency in South Korea. Food Res. Int. 2019, 120, 382–388.
[CrossRef] [PubMed]
42. Haghiri, M. An Evaluation of Consumers’ Preferences for Certified Farmed Atlantic Salmon. British Food J. 2014, 116, 1092–1105.
[CrossRef]
43. Ortega, D.L.; Wang, H.H.; Widmar, N.J.O. Aquaculture Imports from Asia: An Analysis of U.S. Consumer Demand for Select
Food Quality Attributes. Agric. Econ. 2014, 45, 625–634. [CrossRef]
44. Jaffry, S.; Pickering, H.; Ghulam, Y.; Whitmarsh, D.; Wattage, P. Consumer Choices for Quality and Sustainability Labelled
Seafood Products in the UK. Food Policy 2004, 29, 215–228. [CrossRef]
45. Thong, N.T.; Solgaard, H.S. Consumer’s Food Motives and Seafood Consumption. Food Qual. Prefer. 2017, 56, 181–188. [CrossRef]
46. Verbeke, W.; Vackier, I. Individual Determinants of Fish Consumption: Application of the Theory of Planned Behaviour. Appetite
2005, 44, 67–82. [CrossRef]
47. McClenachan, L.; Dissanayake, S.T.M.; Chen, X. Fair Trade Fish: Consumer Support for Broader Seafood Sustainability. Fish Fish.
2016, 17, 825–838. [CrossRef]
48. Hinkes, C.; Schulze-Ehlers, B. Consumer Attitudes and Preferences towards Pangasius and Tilapia: The Role of Sustainability
Certification and the Country of Origin. Appetite 2018, 127, 171–181. [CrossRef]
49. Loureiro, M.L.; Lotade, J. Do Fair Trade and Eco-Labels in Coffee Wake up the Consumer Conscience? Ecol. Econ. 2005, 53,
129–138. [CrossRef]
50. Verbeke, W.; Vanhonacker, F.; Sioen, I.; Van Camp, J.; De Henauw, S. Perceived Importance of Sustainability and Ethics Related to
Fish: A Consumer Behavior Perspective. Ambio 2007, 36, 580–585. [CrossRef]
51. European Commission Consultation—EU. Ecolabel for Fishery and Aquaculture Products. Available online: https://ec.europa.
eu/info/consultations/eu-ecolabel-fishery-and-aquaculture-products_en (accessed on 25 October 2020).
52. Martín, J.C.; Rudchenko, V.; Sánchez-Rebull, M.-V. The Role of Nationality and Hotel Class on Guests’ Satisfaction. A Fuzzy-
TOPSIS Approach Applied in Saint Petersburg. Adm. Sci. 2020, 10, 68. [CrossRef]
53. Chang, D.-Y. Applications of the Extent Analysis Method on Fuzzy AHP. Eur. J. Oper. Res. 1996, 95, 649–655. [CrossRef]
54. Martín, J.C.; Saayman, M.; du Plessis, E. Determining Satisfaction of International Tourist: A Different Approach. J. Hosp. Tour.
Manag. 2019, 40, 1–10. [CrossRef]
Appl. Sci. 2021, 11, 112 19 of 19
55. D’Urso, P.; Disegna, M.; Massari, R.; Osti, L. Fuzzy Segmentation of Postmodern Tourists. Tour. Manag. 2016, 55, 297–308.
[CrossRef]
56. Martín, J.C.; Román, C.; Viñán, C. An Institutional Trust Indicator Based on Fuzzy Logic and Ideal Solutions. Mathematics 2020, 8,
807. [CrossRef]
57. Chen, S.-M. Evaluating Weapon Systems Using Fuzzy Arithmetic Operations. Fuzzy Sets Syst. 1996, 77, 265–276. [CrossRef]
58. Macfadyen, G. Policy Research-Implications of Liberalization of Fish Trade for Developing Countries. Trade Issues Background Paper:
Ethical/Social/Eco Certification, Labelling and Guidelines; Poseidon: Rome, Italy, 2004; p. 21.
59. Barclay, K. The Social in Assessing for Sustainability. Fisheries in Australia. Cosmop. Civ. Soc. Interdiscip. J. 2012, 4, 38–53.
[CrossRef]
60. Farm Animal Welfare Council. Farm Animal Welfare in Great Britain: Past, Present and Future; Farm Animal Welfare Council:
London, UK, 2009.
61. Lembo, G.; Jokumsen, A.; Spedicato, M.T.; Facchini, M.T.; Bitetto, I. Assessing Stakeholder’s Experience and Sensitivity on Key
Issues for the Economic Growth of Organic Aquaculture Production. Mar. Policy 2018, 87, 84–93. [CrossRef]
62. Barker, M.E.; Wong, F.; Jones, C.R.; Russell, J.M. Food Purchasing Decisions and Environmental Ideology: An Exploratory Survey
of UK Shoppers. Sustainability 2019, 11, 6279. [CrossRef]
63. Tobi, R.C.A.; Harris, F.; Rana, R.; Brown, K.A.; Quaife, M.; Green, R. Sustainable Diet Dimensions. Comparing Consumer
Preference for Nutrition, Environmental and Social Responsibility Food Labelling: A Systematic Review. Sustainability 2019, 11,
6575. [CrossRef]
64. European Parliament Council Regulation (EC) No 834/2007 of 28 June 2007 on Organic Production and Labelling of Organic
Products and Repealing Regulation (EEC) No 2092/91. Off. J. Eur. Union 2007, 189, 1–23.
65. Van Amstel, M.; de Brauw, C.; Driessen, P.; Glasbergen, P. The Reliability of Product-Specific Eco-Labels as an Agrobiodiversity
Management Instrument. Biodivers. Conserv. 2007, 16, 4109–4129. [CrossRef]
66. Li, Y. Competing Eco-Labels and Product Market Competition. Resour. Energy Econ. 2020, 60, 101149. [CrossRef]
